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7 � ‘Telling China’s anti-​pandemic stories well’:  
Documentaries for public diplomacy and 
the paradox of China’s soft power

In December 2019, the first novel coronavirus (COVID-​19) case was 
reported in Wuhan, China. The rapid spread of the virus soon made 
Wuhan the first epicentre of the pandemic and caused the lockdown 
of the city in late January 2020. Wuhan’s lockdown initiated China’s 
ongoing nationwide anti-​pandemic campaign. At the time of writing 
(August 2021), COVID-​19 had caused the death of over four million 
people across the world (Worldometer 2021) and has significantly im-
pacted almost every aspect of human life, society and economy, making 
it one of the most disruptive pandemics in human history.

Though China was one of the very few countries to successfully halt 
the spread of COVID-​19 within a short period of time, while also pro-
actively providing humanitarian aid to fight against COVID-​19 globally, 
China’s global image has been negatively impacted by anti-​Chinese senti-
ment arising from the pandemic (He 2020). The former president of the 
US, Donald Trump, repeatedly referred to COVID-​19 as the ‘Chinese 
Virus’ in his public speeches and social media posts (Viala-​Gaudefroy and 
Lindaman 2021). Some Western media also accused the Chinese govern-
ment of mishandling the pandemic at the very early stages (Walsh 2020) and 
even claimed that COVID-​19 was likely leaked from the Wuhan Institute 
of Virology (Campbell 2021). The stigmatisation of China as the origin of 
COVID-​19 has led to a rise of Sinophobia in parts of the ‘West’ (Horton 
2020). A fourteen-​country survey conducted by the Pew Research Centre 
across advanced economies, including the US, UK, Australia, Canada, 
Germany and Netherlands, among others, shows that negative views of 
China have reached a historic high during the pandemic (Silver, Devlin 
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150	 jian xu, qian gong and weiwei xu

and Huang 2020). For the Chinese government, controlling the spread of 
COVID-​19 at home and pursuing public diplomacy abroad have become 
the dual imperatives during the pandemic. The former aims to ensure 
people’s health and safety and the regime’s stability. Equally importantly, 
the latter aims to challenge the anti-​China discourse and sentiment by 
proactively promoting Chinese voices and boosting a positive global image 
of China.

In addition to a series of public diplomacy activities through humani-
tarian aid, such as the resource-​sharing efforts of ‘mask diplomacy’ and 
‘vaccine diplomacy’ (Wong 2020a; Zhao 2021), China’s state-​led external 
communication (duiwai chuanbo)1 system has also played a pivotal role in 
producing a counter-​discourse to the anti-​Chinese discourse of the pan-
demic and promoting China’s national image and soft power. As President 
Xi Jinping emphasised in his internal speech given to the Politburo Standing 
Committee of the Chinese Communist Party (CCP) about tackling the 
coronavirus outbreak on February 3, 2020, the state media have to ‘take the 
initiative to lead and effectively influence international public opinion’ by 
‘proactively responding to the international concerns’, and ‘telling China’s 
anti-​pandemic stories well’ in order to ‘seek understanding and support from 
the international society’ (Xi 2020). Following this order, the China’s na
tional external communications team, including People’s Daily, China Daily, 
China Radio International, China Global Television Network (CGTN) 
and Xinhua News, which produce news and programmes in multiple for-
eign languages and have global audiences, all actively pursued the campaign 
of ‘telling China’s anti-​pandemic stories well’.

These developments are part of recent transformations in Chinese 
diplomacy, where using state media for external communication to build a 
national image and enhance soft power is frequently emphasised. Since the 

	1	 ‘External communication (publicity)’ is an equivalent term for ‘international 
(global) communication’ in China’s media and communication academia. It is a 
neutral expression for the usually negatively perceived term ‘external propaganda’ 
(duiwai xuanchuan) in the West. It refers to all communicative activities led by 
the Chinese state media and relevant governmental organisations targeting global 
audiences for the purpose of promoting China’s positive global image and soft 
power (Guo 2009).
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‘Telling China’s anti-pandemic stories well’	 151

2008 Beijing Olympics, the Chinese government has put the ‘going global’ 
policy on top of the government’s agenda and has significantly increased 
investment in state media to boost their global influence and China’s soft 
power (Sun 2014a; Thussu, de Burgh and Shi 2018). The outward facing, or 
‘going out’, state media have been playing the most crucial role in challen-
ging the discourse monopoly of the US-​centred Western media on covering 
controversial issues about China (e.g. environmental protection, ethnic 
minority issues, corruption and human rights), to actively defend China’s 
positions and make Chinese voices heard globally (Zhang 2010). The role 
of the state media in doing public diplomacy has been unprecedentedly 
emphasised under the leadership of Xi Jinping. With public diplomacy 
as a key priority in China’s national promotional strategy, Xi proposed 
the notion of ‘telling China’s stories well’ (jianghao zhongguo gushi) at a 
high-​level internal meeting on propaganda and ideology in August 2013 
(Bandurski 2020). The notion has become a central tenet of the external 
communication practice of the Party-​led media, encouraging them to win 
the minds and hearts of global audiences by innovatively narrating China’s 
stories and expressing China’s views on global issues.

Scholars in international communications are particularly interested in 
examining the effectiveness of the news content produced by the Chinese 
state media targeting global audiences. Studies have included examining the 
prime time news programme China 24 on CGTN (Zhou and Zhao 2013), 
the official Twitter accounts of Xinhua News, People’s Daily and CGTN 
(Nip and Sun 2018) and coverage of China’s smog pollution on People’s 
Daily (English version) (Li, Xiao and Zhang 2016). Yet, little attention 
has been paid to state-​media-​produced documentaries which have been 
created for the purpose of external communication and public diplomacy.

During the pandemic, anti-​pandemic documentaries produced by 
Chinese state media for external communication have constituted an im-
portant part of the public diplomacy campaign of ‘telling China’s anti-​
pandemic stories well’. ‘Anti-​pandemic documentary’ is the literal transla-
tion of the Chinese term ‘抗疫纪录片’ (kangyi jilupian). The term refers to 
documentaries about the initiatives and actions of the Chinese government 
and people to fight against the pandemic. There are also ‘anti-​pandemic’ 
films, TV dramas and songs, which aim to mobilise the public and unite 
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152	 jian xu, qian gong and weiwei xu

people to participate in the anti-​pandemic campaign. Our search on Baidu, 
China’s most popular search engine, in early 2021 using the Chinese term 
‘抗疫纪录片’ allowed us to identify ten anti-​pandemic documentaries 
produced by China’s state media in 2020, including CGTN, Xinhua News, 
People’s Daily, and China International Television Corporation,2 that mainly 
target international audiences through external propaganda (see Table 7.1). 
For the first time in history, Chinese state media collectively produced 
foreign-​language documentaries for the purpose of public diplomacy and 
crisis management. This phenomenon provides a valuable moment to 
examine the roles and politics of documentaries in post-​socialist China.

This chapter examines China’s state-​media-​produced anti-​pandemic 
documentaries in order to understand the roles documentaries play in the 
ongoing public diplomacy campaign of ‘telling China stories well’. We 
first conduct a review of the history of Chinese documentary films since 
the founding of the People’s Republic of China (PRC) in 1949 to iden-
tify the continuities and changes in Chinese documentary culture in the 
socialist and post-​socialist eras. We will then critically examine the mode 
of representation, narrative strategies and global distribution of selected 
anti-​pandemic documentaries to understand the characteristics of this type 
of documentary. Last, we consider the future of Chinese documentaries for 
external communication in the post-​pandemic era and address the paradox 
of China’s state-​led soft power initiatives.

	2	 China International Television Corporation (CITVC) is a state-​owned enterprise 
fully funded by China Media Group (also known as ‘Voice of China’) under the 
direct control of the Publicity Department of the CCP. CITVC specialises in 
marketing, publishing and distributing films, TV programmes and other video/​
audio products on a global scale produced by China Media Group consisting of 
China Central Television, China National Radio and China Radio International.
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Table 7.1:  Anti-​pandemic documentaries produced by Chinese state media for  
external communication and public diplomacy in 2020

Documentary name 
(Chinese)

Documentary name 
(English)

Language Produced by

《武汉战疫记》 The Lockdown English CGTN
《中国战疫记》 The 

Frontline: China’s Fight 
against COVID-​19

English CGTN

《武汉24小时》 24 Hours in Wuhan English CGTN
《生死金银潭》 Life and Death at 

Wuhan Jinyintan 
Hospital

Chinese 
with English 
subtitles

People’s Daily

《灭亡还是战斗？

我们必胜！—​ 疫情

时期的英雄主义》

Perish or Win? We 
Must Win! —​ Heroism 
in the Pandemic (trans-
lated by authors)

Spanish 
(targeting 
Cuba)

Xinhua News

《协力同心 守护希

望》

Work Together with 
One Heart, Protect 
Hopes (translated by 
authors)

Portuguese 
(targeting 
Brazil)

Xinhua News

《疫情时期的守望

相助》

Help and Support Each 
Other in the Pandemic 
(translated by authors)

Spanish 
(targeting 
Mexico)

Xinhua News

《兄弟之道 团结同

心》

Unite like Brothers 
(translated by authors)

Spanish 
(targeting 
Argentina)

Xinhua News

《直到永远的胜

利》

Victory till Forever 
(translated by authors)

Spanish 
(targeting 
Venezuela)

Xinhua News

《我们在一起》 We are Together Italian 
(targeting Italy)

China 
International 
Television 
Corp
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154	 jian xu, qian gong and weiwei xu

Chinese documentaries: From propaganda to public 
diplomacy

Documentaries, with a history of more than a century, provide a valu-
able prism to understand China’s history, society, culture and politics. 
Since 1949, Chinese documentaries have evolved with the transform-
ation of China’s economy, society and politics, especially in relation to 
the changing media market, policies and technologies. They constitute 
an important component of China’s contemporary media industry as, 
for example, the total length of documentary films produced in China in 
2018 was 24,000 hours. In 2019, total capital investment in documentary 
production was 5.036 billion Yuan (about US$787 million), and the total 
output value in the same year reached 6.66 billion Yuan (about US$1 bil-
lion) (China Documentary Industry Research Report 2020).

In her book Chinese Documentaries, Chinese documentary film scholar 
Yingchi Chu (2008) used the term ‘from dogma to polyphony’ to suc
cinctly describe the transformation of Chinese documentaries since 1949. 
She argues that documentaries have played a crucial role in government 
propaganda in both the Mao and the post-​Mao era. However, with China’s 
deepening economic reform, media marketisation and increased awareness 
of people’s rights since 1978, documentaries have been used as an effective 
medium by intellectuals, artists, social activists and the public to express 
concerns and alternative voices beyond Party propaganda. This diversity 
demonstrates what Chu (2008) calls the ‘polyphonic heterogeneity’ of 
the documentary’s function, subject matter, presentation mode and style 
in the current landscape of Chinese documentaries.

Cao (2015) divides the history of PRC’s documentaries into four 
phases, namely the ‘political phase’ (1958–​1977), ‘humanistic phase’ (1978–​
1992), ‘popular phase’ (1993–​1998) and ‘plural phase’ (1999–​present). In the 
political phase, Chinese documentary filmmakers adopted documentary 
theories and practices from the Soviet Union (Qian 2013). Documentary 
films in this period functioned as a political instrument for socialist state 
building and external propaganda (Cao 2015). Deng Xiaoping’s reform 
and opening up policy in 1978 led to the second phase of Chinese docu-
mentaries. In this period, the relaxation of the Party control over economy, 
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‘Telling China’s anti-pandemic stories well’	 155

mass media and society created a relatively freer environment for docu-
mentary production, and also diversified the topics of documentary films, 
including natural scenery, cultural traditions and national identity (Cao 
2015). At the same time, the rise of television as the most popular mass 
media among urban Chinese people had made documentary a popular 
genre amongst TV programmes –​ popularly called ‘dianshi zhuantipian’ 
in Chinese (Chu 2007).

The popular phase is characterised by the rise of ‘social-​life-​based docu-
mentaries’ as well as the marketisation of documentary production, argu-
ably as a result of the commercialisation of Chinese media that required 
documentary production to cater to the growing needs of audiences and 
the market (Cao 2015). This period also witnessed the emergence of the 
so-​called New Documentary Movement (xin jilupian yundong). According 
to Lu (2003), documentary filmmakers in this Movement would cast their 
eyes on ordinary people and marginalised social groups and tell their stories 
from a bottom-​up perspective, thus highlighting the changes in Chinese 
society by documenting the impacts of economic reforms on mundane 
social spaces.

The plural phase is characterised by the rise of social-​change-​oriented 
independent documentaries that operated outside the highly censored tele-
vision platform, and the normalisation of big-​budget documentary series 
broadcast on CCTV (Cao 2015). This phase, initiated in the twenty-​first 
century, marks the beginning of the industrialisation of Chinese docu-
mentaries (China Documentary Industry Research Report 2020). In this 
phase, the industry chain of documentary film from creativity, production 
and promotion to broadcasting was formed. New media companies, such 
as major online video streaming platforms (e.g. Youku, iQiyi, Tencent 
Video), have participated in the production of documentaries and have 
become very important documentary broadcasting channels (ibid 2020).

Another prominent feature of the phase that has been largely ignored 
by Chinese documentary film studies scholars is the government’s unpre-
cedented support of the development of China’s documentary industry 
for the purpose of soft power building. In 2010, the State Council released 
Guidance on Promoting the Prosperity and Development of the Film Industry. 
The guidance, for the first time, proposed the strategy of Chinese film 
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156	 jian xu, qian gong and weiwei xu

‘going out’ and stressed the importance of increasing the global influence 
of Chinese films to promote China’s soft power (Gov.cn 2010). In 2012, 
The National Radio and Television Administration issued Several Opinions 
on Accelerating the Development of the Documentary Industry. The official 
document formally acknowledges documentary as ‘an important carrier and 
aspect for the going global of Chinese culture’ and calls for implementing 
a strategy of ‘home-​made documentaries going out’ to facilitate China’s 
soft power initiatives (CNTV 2012).

Against this backdrop, CGTN established its bespoke documentary 
channel CGTN Documentary on 1 January 2011. It is China’s first ever 
state-​level documentary channel that mainly broadcasts Chinese docu-
mentaries dubbed in English or with English subtitles to global audiences, 
twenty-​four hours a day. Sun (2014b) summarises the characteristics of its 
documentary programmes as ‘Chinese stories, international expression, 
shared feeling for mankind’. Documentaries produced by CCTV and 
broadcast by CGTN Documentary are expected to function as external 
propaganda and conduct public diplomacy to enhance China’s soft power 
strategies. One of the most successful documentaries of this kind is A Bite 
of China (舌尖上的中国), a TV documentary series on the history of 
Chinese food and cooking. It was first aired in May 2012 on CCTV and 
was later dubbed in English and broadcast on CGTN Documentary and 
CCTV’s YouTube channel for global circulation. The first season of A Bite 
of China was translated into six languages and sold to seventy-​five countries. 
The overseas sales revenue of the documentary reached US$2.26 million, 
hitting a record for the sale of a Chinese documentary abroad (Sohu.com 
2013). The documentary is widely seen by international communication 
scholars (Yin 2014) as an excellent example of telling China’s stories well 
to the world and utilising documentaries to promote China’s cultural at-
tractiveness and international image.

Mapping the history of PRC’s documentaries, Cao (2015: 362) argues 
that the ‘documentary’s functions have shifted from being a pure propa-
ganda tool to a vehicle for political persuasion by political and intellectual 
elites and then to a mediator of social-​political changes’. Acknowledging 
the transformation, we further argue that since 2010 there has been a trend 
of re-​politicising documentaries as a carrier of external propaganda along 
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‘Telling China’s anti-pandemic stories well’	 157

with China’s mounting ambition of enhancing the nation’s soft power 
through state media ‘going out’ initiatives. CGTN and other state media’s 
production of anti-​pandemic documentaries targeting overseas audiences 
can be used to demonstrate a timely and important trend for us to critic-
ally understand the roles and politics of these documentaries in conducting 
public diplomacy.

Analysing China’s anti-​pandemic documentaries

In this section, we analyse five anti-​pandemic documentaries listed 
in Table 7.1. They are The Lockdown: One Month in Wuhan (CGTN 
2020a), The Frontline: China’s Fight against COVID 19 (CGTN 2020b), 
24 Hours in Wuhan (CGTN 2020c), Life and Death at Wuhan Jinyintan 
Hospital (People’s Daily 2020), and We Are Together (China International 
Television Corp 2020). The five documentaries were selected for analysis 
because they are available on YouTube and Chinese streaming sites. The 
other five documentaries, co-​produced by Xinhua News with Cuba, 
Brazil, Mexico, Argentina and Venezuela, are not available online. This 
is probably because the five documentaries were mainly broadcast on 
local TV channels in the target countries and are not circulated online. 
However, the five documentaries that are available accurately represent 
two types of anti-​pandemic documentaries. The Lockdown: One Month 
in Wuhan, The Frontline: China’s Fight against COVID 19, 24 Hours 
in Wuhan and Life and Death at Wuhan Jinyintan Hospital represent 
the first type which focuses on telling China’s domestic anti-​pandemic 
stories, especially stories from Wuhan, to target international audiences. 
We Are Together represents the other type, which focuses on representing 
China’s international collaboration with foreign countries in fighting the 
pandemic.

Through a close reading of the five documentaries, we identify their 
representational modes and narrative strategies for achieving what Xi calls 
‘telling China’s anti-​pandemic stories well’. In other words, we aim to dem-
onstrate how documentary films have been strategically used by the Chinese 
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158	 jian xu, qian gong and weiwei xu

government as a public diplomacy tool to respond to the overwhelmingly 
negative coverage by Western media of China in the COVID-​pandemic 19.

Hybrid mode of representation

The five selected documentaries are mostly expository, with a reportorial 
style voice-​over commentary in English dubbed by native speakers. The 
expository mode is one of the six major representational modes in docu-
mentaries, the others being observational, poetic, participatory, reflexive 
and performative (Nichols 2017). In expository documentaries, the ‘voice 
of God’ commentary exerts control over the text to direct the viewers to 
a ‘ready-​made point of view’, while at the same time giving the impres-
sion of objectivity and evidence-​based judgment (Nichols 2017: 54). The 
mode was dominant in Chinese documentaries during the Mao era, when 
documentaries played a crucial role in propaganda, mass persuasion and 
mobilisation.

The anti-​pandemic documentaries also adopt the expository mode as 
the main mode of representation due to their nature as external-​oriented 
propaganda. However, multiple modes of representation, such as the ob-
servatory mode, which focuses on watching, listening and observing what 
occurs in a continuous time and space, and the participatory mode, marked 
by interviews and other forms of encounter between the documentary 
makers (Nichols 2017, 108–​109), are also applied by the filmmakers in order 
to minimise the impression of propaganda and achieve optimal communica-
tive effect to distinguish them from the earlier propaganda documentaries.

In these anti-​pandemic documentaries, on-​camera in-​person inter-
views, synchronised sound, and long takes and tracking shots are frequently 
employed to enhance the impression of truthfulness of the stories and 
the events represented. For example, Life and Death at Wuhan Jinyintan 
Hospital only has English subtitles without any voice-​over commentary, thus 
leaning more towards the observational style. There are minimum inserts 
and background music. Instead, the camera follows the doctors into the 
dimly lit wards, sometimes with unsteady shots. The despair hanging in the 
air during the early stage of the pandemic has been captured well, creating 
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‘Telling China’s anti-pandemic stories well’	 159

a catastrophic atmosphere but one that also feels realistic, spontaneous and 
truthful. The desperate, suffering patients, as well as the hectic or some-
times helpless medical staff, are shown conveying a sense of unmediated 
access to what was in front of the camera, which is at the core of the obser-
vational mode (Nichols 2017: 108). This makes the film different from the 
traditional propaganda documentaries that usually exclusively represent 
uplifting and heroic deeds and inspirational achievements.

The participatory representational mode is also commonly adopted in 
the five documentaries, which is especially demonstrated through the widely 
used first-​person narratives and interviews. For example, The Lockdown 
captures how the armed-​to-​the-​teeth film crew had to negotiate to enter 
high-​risk hospitals to interview patients and medical staff. The detailing of 
the reporters’ difficulty accessing the scene, as well as the incorporation of 
their first-​hand recorded footage, serves the purpose of authenticating the 
documentaries they produce. When international reports criticised China 
for covering up COVID in Wuhan at the initial stage (Walsh 2020), the 
camera-​on-​the-​scene strategy and the handheld camera language was ar-
guably used to portray an impression of what the pandemic situation in 
Wuhan actually looks like.

In general, these anti-​pandemic documentaries aim to project a de-
tached neutrality and objectivity by integrating multiple modes of repre-
sentation. The hybrid mode can help dilute the propaganda flavour of the 
films with modern persuasion techniques, and strategically counteract the 
dominant Western framing of China in the pandemic using seemingly 
non-​political visual language.

The war metaphor

The four documentaries focusing on Wuhan invariably narrate the pan-
demic through the metaphors of war and battle. In public discourse, 
the war metaphor has been frequently used to communicate crucial 
and urgent societal issues to the public, such as poverty, crime, cancer 
and climate change (Hartmann-​Mahmud 2002; Flusberg, Matlock and 
Thibodeau 2018). In the COVID-​19 pandemic, the war metaphor has 
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160	 jian xu, qian gong and weiwei xu

been ubiquitously used in media coverage globally. The purpose of using 
the metaphor is to help people understand and clarify complex situations, 
catch the attention of the public and mobilise people to take actions 
(Musu 2020; Seixas 2021). Yet it also has negative outcomes, such as re
ducing ethical complexities, providing justification for authoritarianism 
and giving rise to nationalism (Musu 2020).

At the time of production of the anti-​pandemic documentaries, parts of 
the international community were blaming China for its sluggish response 
in containing the spread of the virus in the early stage of the pandemic, as 
well as for their violation of human rights through the imposition of strin-
gent measures in the course of the lockdown (e.g. ABC Television 2020; 
Argoon and McArthur 2020). To counteract these representations, the 
war metaphor was explicitly used in these documentaries to foreground 
state efficiency in mobilising resources to fight against the pandemic, to 
justify the strict and long lockdown in Wuhan, and to stress the need for 
individual sacrifices.

In addition to the war metaphor, these documentaries also adopt a war 
film dramaturgy in the narrative. They usually start by showing the initial 
chaos, confusion and fear generated by the pandemic with a heightened 
sense of uncertainty, anxiety and anticipation. Next, they shift to depicting 
how individuals, such as patients, doctors, volunteers and the government, 
responded to the crisis, including their suffering, sacrifice, commitment 
and actions. The documentaries usually end with the achievement and 
success of the people’s fight against the pandemic. Moreover, war genre 
themes (Dirks n.d.), such as ‘survival’ or ‘escape’ (patients’ personal survival 
stories), ‘tough trenches’ (community workers guarding the barracked gates 
and streets), ‘combat scene’ (rescuing patients in the emergency room) and 
‘camaraderie’ (doctors working together closely and friendship formed be-
tween doctors and patients in hospital), have been carefully scripted into 
the documentaries. The bird’s eye view and continuous panoramic shots 
of a construction site housing portable hospital rooms highlight the state’s 
efforts to mobilise resources and its organisational capacity to manage the 
epidemic. Implicitly, this poses a contrast to the inertia of some Western 
governments, including the US, in dealing with the pandemic and the at-
tendant chaos.
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Empathy

Apart from the use of war metaphors and narrative devices, these films also 
employ methods to invite empathy. During the pandemic, the Chinese 
government has suffered a landslide loss of trust among the international 
community (Silver, Devlin and Huang 2020; Wintour and Thomas 
2020). Under such antagonistic circumstances, anti-​pandemic documen-
taries are used to deflect blame and attempt to gain the approval of the 
general public outside China by eliciting empathy from international 
audiences. For some, the power to elicit empathy in viewers is the greatest 
strength of the documentary film genre (Curtis 2014), even though it 
might be difficult due to the gap between authorial intentions and audi-
ence perceptions (Nåls 2018). Scholars such as Bondebjerg (2014) lay spe
cial emphasis on the documentary’s capacity to elicit emotions in relation 
to moral and ideological values.

A key method adopted to take the edge off the propagandistic taste of 
these documentaries is to restore the humanity of the subjects so that the 
viewers can identify with those depicted. Since ‘identification is known 
to psycho-​analysis as the earliest expression of an emotional tie with an-
other person’ (Freud 1989:46), it can be considered effective in eliciting 
emotional responses from viewers. In the documentaries we study, one 
of the most prominent strategies to elicit empathy is to focus on the 
characterisation of heroic ‘commoners’ by recording their humanistic, 
heart-​warming and, importantly, mundane stories. For example, in The 
Frontline: China’s Fight against COVID-​19, the director follows a com-
munity worker, Feng Feng, to record his routine tasks purchasing and 
delivering medications to community residents in quarantine and to 
show how he conducts this mundane job with creativity and optimism. 
In The Lockdown, the crew interview Xie Jingjing, a frontline nurse. 
Distinguishing the depiction from the routine state media portrayal of 
medical professionals as ‘brave’ and ‘fearless’ heroes, Jingjing is repre-
sented as a real person with fear, anxiety and inner struggle, like anyone 
else trapped in the pandemic. She speaks to the camera, saying, ‘I’d be 
lying if I say I’m not scared … We have to cheer up. If we don’t cheer 
ourselves up, how can we face it? If you get depressed, you are doomed.’ 
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These ordinary but emphatic stories of humanity aim to evoke emotional 
responses from audiences regardless of their nationality, language, or cul-
ture, and could potentially lend the documentaries more credibility due 
to their focus on the ordinary circumstances of real people.

Engaging foreigners in storytelling

The pandemic has not only jeopardised China’s international image, 
but has also given rise to Sinophobia in many Western countries (Wong 
2020b). It is therefore urgently important to showcase an impression 
of Western recognition of achievements by the Chinese Government 
in dealing with the pandemic as well as highlight friendship between 
Chinese and Westerners to contest the anti-​Chinese sentiment in 
Western media and societies. The documentaries we examined use a 
strategy to engage foreigners to speak on behalf of the Chinese govern-
ment and people. The strategy is literally referred to as ‘jiechuan chuhai’ 
(go overseas by boarding other people’s ship) or ‘jiezui shuohuo’ (talk with 
other people’s mouth). Engaging foreigners for persuasive purposes is 
not a new practice in the CCP’s history. Brady (2003) argues that man
aging foreigners inside and outside China has been one of the most ef-
fective means of CCP political governance. For example, towards the 
end of the Second Sino–​Japanese War in 1944, the CCP invited a press 
party group that included six journalists from the US, Great Britain 
and Soviet Union to the Yan’an headquarters of the CCP. The for-
eign journalists gave highly favourable reports based on their visit and 
helped to promote a positive image of the CCP internationally (Brady 
2003: 58–​59).

To justify the whole-​nation lockdown, The Frontline (Episode 2) inter-
viewed Mano Cavolo, an Italian American writer who has been living in 
Shenyang, a city in Northeast China, for two decades. He made a direct 
comment in support of the Chinese government’s lockdown policy and 
highly praised the sacrifice of the Chinese people in fighting against the 
pandemic. He also criticised the slow reaction of Western governments in 
curbing the spread of the virus:
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We’re not dealing with policy decisions. We’re not dealing with trade decisions. This 
is not just another day, another topic, another subject, another news headline. This 
is what is now a viral global pandemic. This is a humanitarian crisis. There is going 
to be pain, death, sacrifice. I feel like in the West, they are trying to avoid all that.

The strategy is more widely used in We Are Together, a documentary fo-
cusing on the friendship between Italy and China to collaboratively fight 
against the pandemic. A large number of interviewees in the documen-
tary are Italian scholars, artists, diplomats and cultural organisation of-
ficials. They all speak of their appreciation of China’s aid to Italy during 
the pandemic and make positive comments on the friendship between 
the two countries. Incorporating the views of ‘insiders’ thus aims to 
add authenticity and reliability to these films when they are consumed 
by international audiences. Engaging foreigners in representing China’s 
pandemic stories is expected to help make up for any possible ‘cultural 
discount’ these documentaries face when distributed internationally, a 
concept often used to refer to the devaluation of cultural products such 
as TV drama and films in the context of international cultural trade due 
to the inaccessibility of their innate cultural elements to other cultures 
(Zhang 2012).

Broadcasting the documentaries

The CGTN Documentary channel plays a major role in enhancing   
external communication and public diplomacy and is usually the first 
platform on which these documentaries are broadcast. CGTN has 70 
bureaus around the world and widely collaborates with other national and 
regional broadcasting networks. CGTN’s own international channels, as 
well as its partner broadcasters overseas, provide the main broadcasting 
platforms for the anti-​pandemic documentaries. In addition, streaming 
media platforms in the West have been harnessed to promote the circula-
tion of these documentaries globally.

For example, The Lockdown, after its debut on 28 February 2020 
on CGTN’s English-​language channel, was posted on CGTN’s official 
website, mobile client application and official accounts on YouTube, 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.
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Twitter and Facebook. By 16 March 2020, it had received 16.89 million 
views and 458,000 online comments (Dong and Yu 2020). On Twitter, 
it was retweeted by the official account of the Permanent Mission of 
the People’s Republic of China to the United Nations, and those of 
the Chinese embassies in the UK, Germany and many other countries. 
It was broadcast by 165 overseas TV channels from 20 countries and 
regions, including the American Broadcasting Corporation (ABC), 
Britain’s Channel 4, French broadcaster TV5Monde and Japan’s TV 
Asahi (CCTV News App 2020; Wang 2020). Twenty-​four Hours in 
Wuhan had 14.37 million hits and was viewed over six million times 
on CGTN’s Facebook, YouTube and Twitter accounts. It was also 
broadcast on 182 TV channels and their streaming platforms in fifty-​
two countries, including France 2, Zweites Deutsches Fernsehen in 
Germany, Canadian Broadcasting Corporation, Tokyo Broadcasting 
System, Inc, and Channel 9 MCOT HD in Thailand, among others 
(CCTV.com 2020).

While it is hard for us to evaluate the communication effect of the 
documentaries among international audiences without conducting a large-​
scale survey, some patterns can be observed. From the limited data we can 
find from the Chinese state media about the reception of and reaction to 
these documentaries overseas, they are believed to have largely achieved 
the goal of ‘telling China’s anti-​pandemic stories well’ (CCTV News App 
2020; CCTV.com 2020). Our observation shows that one of the docu-
mentaries, The Lockdown, on CGTN’s YouTube account, had garnered 
193,000 ‘likes’ and 98,000 ‘dislikes’ by 27 July 2021 (CGTN 2020a). The 
28,962 comments demonstrate a mixed reaction and contrasting attitude 
towards the documentary, with many praising the achievement of the 
Chinese government in fighting against the pandemic while others criti-
cise China’s cover-​up and the propagandistic nature of the documentary 
for intentionally swaying foreign public opinion. The asymmetry between 
the desired (ideal) effect for the Chinese state media to produce these 
documentaries and the real communicative effect of these documentaries 
among international audiences demonstrates the paradoxes of the state-​
produced documentaries for public diplomacy as well as the state-​led soft 
power initiative.
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Conclusion: Understanding the paradox of China’s soft 
power through documentaries

By examining the state-​media-​produced anti-​pandemic documentaries 
for external communication, we argue that China’s public diplomacy 
campaign in the Xi era which emphasises the role of the state media in 
‘telling China stories well’, has given rise to the re-​politicising of Chinese 
documentaries for external propaganda. These outgoing documentaries 
for public diplomacy are divorced from the dogmatic formula of the 
traditional propaganda documentaries, characterised by their top-​down 
and monological voice of the official doctrine (Chu 2007). Instead, they 
have adopted multiple modes of representation and innovative narrative 
strategies, as well as using converged media platforms for distribution, 
telling China’s stories from people-​oriented micro perspectives and with 
universal values and emotions. The main political function of this type 
of documentary is to compete with the US-​dominated media discourses 
about China and project a favourable image of China internationally.

Scholars have widely discussed the prominent role of screen cultural 
practices in generating China’s soft power, especially film and TV shows 
(Keane and Liu 2013; Sun 2018; Voci and Luo 2018). As one of the most 
important screen cultural practices of China’s ‘going-​out’ state media, the 
role of externally oriented documentaries in fulfilling China’s soft power 
initiatives should not be overlooked, particularly when China’s international 
image is negatively impacted by a crisis. Documentaries complement the 
news coverage, editorials and commentary by China’s foreign-​language 
state media in times of crisis to articulate the state narratives in a softer, 
more attractive and seemingly less official way.

In the post-​pandemic era, the existing geopolitical competition, es-
pecially the rivalry between the US and China, tends to exacerbate (The 
Economist 2020). The waves of propaganda and disinformation triggered 
by the coronavirus are likely to continue alongside the intensifying great 
power rivalry (von Hein and Welle 2020). Therefore, the role of China’s 
state-​media-​produced documentaries in doing public diplomacy will ar-
guably become more crucial than ever. The investment of the state media 
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in producing these kinds of documentaries, as well as the quantity and 
themes of such documentaries, are very likely to increase in line with China’s 
ongoing ‘tell China’s stories well’ campaign to cope with the discursive 
battle with the West. However, whether this kind of documentary could 
effectively counter the anti-​China discourse, and to what degree they could 
help promote China’s public diplomacy, national image and soft power 
remains a question.

China’s billion-​dollar state-​led soft power project to improve the 
country’s global image and status is often debated. It is often critically 
seen as China’s ‘charm offensive’ (Kurlantzick 2007) or as a manifestation 
of ‘sharp power’ (Nye 2018), which is criticised for blurring the boundaries 
of soft power (through cultural attraction and influence) and economic 
hard power (through economic assistance or buy-​up). Compared with 
the widely praised soft power of South Korea and Japan, mainly achieved 
through the influence of their popular culture, China’s soft power initia-
tives have been less effective and even suffered a backlash. Criticism and 
even the shutdown of some of the Confucius Institutes, funded by the 
Chinese Government, in the West are a case in point (Green-​Riley 2020). 
As an emerging screen cultural practice led by the state media to promote 
China’s global image, the future of documentaries aimed at external com-
munication is still full of uncertainty in terms of the reach of broadcasting, 
and their credibility and influence.

First, CGTN and overseas TV channels that have cooperation agree-
ments with CGTN to air its programmes locally are the main platforms 
for broadcasting documentaries for external communication. However, 
the backlash against the global expansion of Chinese state media, as well 
as criticism of the Chinese Government’s ‘jiechuan chuhai’ strategy have 
made these broadcasting channels unstable. For example, in 2020, the 
US government designated 15 Chinese media outlets, including CGTN, 
Xinhua News and People’s Daily, as foreign missions (Aljazeera 2020). 
Britain’s communication regulator Ofcom revoked the license of CGTN 
to broadcast in the UK in early February 2021 on the grounds of it being a 
state-​backed and political organisation, despite controversy (Tobitt 2020). 
In addition, the documentaries examined here rely on the state media’s of-
ficial accounts for wider distribution on Western social media platforms, 
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such as Twitter and Facebook. In addition, Twitter has begun to label these 
state media accounts as ‘China state-​affiliated media’ since August 2020 
to remind followers that posts are likely censored and advance a political 
agenda, which has led to a significant drop of likes and retweets of China’s 
state media posts (Feng 2021). With potential broadcasting channels re
strained, the reception and influence of external communication docu-
mentaries will likely be negatively impacted.

Second, the weakness of China’s soft power, according to Joseph Nye 
(2012), is mainly caused by the government’s limitation of freedom of 
speech and restrictions on civil society. In the meantime, the limited space 
for China’s independent documentary-​making has been shrinking over 
the past decade. Under tighter state scrutiny, many independent film fes-
tivals have been closed down and independent documentaries and their 
directors are increasingly prohibited from appearing at international film 
festivals (Rudolph 2019). Voci and Luo (2018: 4) suggest going beyond 
‘state narratives’ to study China’s soft power from ‘both consonant and dis-
sonant perspectives’ by considering ‘multiple and intersecting discourses’. 
This suggestion is not only conducive to scholars researching China’s soft 
power, but also to the Chinese state, which desperately desires to enhance 
the reputation and effectiveness of its soft power initiatives. To harness 
documentary as an effective soft power tool, the government needs to open 
up the state-​dominated storytelling space to allow civil society actors to 
participate in telling Chinese stories from the bottom up. Focusing ex-
clusively on state narratives while downplaying the critical but authentic 
citizen narratives in documentary production will impair the credibility 
and influence of state-​media-​produced documentaries among global audi-
ences in the long run.

Similar to other soft power initiatives, China’s state-​produced docu-
mentary for external communication and public diplomacy will unsur-
prisingly arouse debate post-​pandemic around its authenticity, credibility, 
propagandist nature and political motives among its targeted nations and 
their audiences, making the global impact of the state-​led screen cultural 
practice uncertain. China’s state media, their documentary production 
teams and state-​sponsored scholars will keep improving and experimenting 
with new strategies of telling Chinese stories well to win the minds and 
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168	 jian xu, qian gong and weiwei xu

hearts of global audiences. Yet, the often-​irreconcilable conflict between 
the documentary producer and the audiences involved in the cross-​cultural 
meaning-​making process reflects in many ways the paradoxes of China’s 
soft power initiatives.

Bibliography

ABC Television. (2020). ‘Coronavirus’ (transcript), Four Corners, <https://​
www.abc.net.au/​4corn​ers/​coro​navi​rus/​11996​398>, accessed 27 July 2021.

Aljazeera. (2020). ‘US designates six more Chinese media outlets as foreign missions’, 
<https://​www.aljaze​era.com/​news/​2020/​10/​22/​us-​des​igna​tes-​six-​more-  
​chin​ese-​media-​outl​ets-​as-​fore​ign-​missi​ons>, accessed 3 June 2021.

Argoon, A. and McArthur, G. (2020). ‘Corona chaos: Minister slams schools for 
turning children away—​Chinese virus pandamonium’, Herald Sun, <https://​
twit​ter.com/​cti​nks/​sta​tus/​1222​1067​9419​9117​824>, accessed 27 July 2021.

Bandurski, D. (2020). ‘Telling China’s Covid-​19 story’, China Media Project, 
<https://​chinam​edia​proj​ect.org/​2020/​06/​10/​tell​ing-​chi​nas-​covid-​19-​story/​
>, accessed 3 June 2021.

Bondebjerg, I. (2014). ‘Documentary and cognitive theory: Narrative, emotion and 
memory’, Media and Communication, 2(1), pp. 13–​22.

Brady, A. (2003). Making the foreign serve China: Managing foreigners in the People’s 
Republic. Lanham: Rowman & Littlefield.

Campbell, C. (2020). ‘How China’s response to the COVID-​19 lab leak theory 
means it will rumble on and on’, Time, <https://​time.com/​6052​346/​china-​
wuhan-​covid-​19-​lab-​leak/​>, accessed 3 June 2021.

Cao, Q. (2015). ‘The politics and poetics of television documentary in China’, in 
Rawnsley, G. D. and Rawnsley, M. T. (eds) The Routledge handbook of Chinese 
media. Abingdon, Oxon: Routledge. pp. 355–​371.

CCTV.com. (2020). ‘对外视角记录武汉真实的抗疫故事 —​ CGTN英文系
列纪录片《武汉24小时》在全球多家主流媒体播出 [Recording the 
true fight against the pandemic in Wuhan for external communication: CGTN 
English language documentary The Lockdown: One Month in Wuhan was 
broadcast in multiple mainstream media globally]’,<http://​m.news.cctv.com/​
2020/​05/​18/​ART​IZ5l​vovJ​NK0k​ZiDV​w6Nd​G200​518.shtml>, accessed 20 
May 2021.

 

 

 

 

 

 

 

 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.

https://www.abc.net.au/4corners/coronavirus/11996398
https://www.abc.net.au/4corners/coronavirus/11996398
https://www.aljazeera.com/news/2020/10/22/us-designates-six-more-chinese-media-outlets-as-foreign-missions
https://www.aljazeera.com/news/2020/10/22/us-designates-six-more-chinese-media-outlets-as-foreign-missions
https://twitter.com/ctinks/status/1222106794199117824
https://twitter.com/ctinks/status/1222106794199117824
https://chinamediaproject.org/2020/06/10/telling-chinas-covid-19-story/
https://time.com/6052346/china-wuhan-covid-19-lab-leak/
https://time.com/6052346/china-wuhan-covid-19-lab-leak/
http://m.news.cctv.com/2020/05/18/ARTIZ5lvovJNK0kZiDVw6NdG200518.shtml
http://m.news.cctv.com/2020/05/18/ARTIZ5lvovJNK0kZiDVw6NdG200518.shtml


‘Telling China’s anti-pandemic stories well’	 169

CCTV News App. (2020). ‘武汉！全世界挺你！ CGTN英文纪录片《武
汉战疫纪》引发海外热烈反响 [Wuhan! The whole world supports you! 
CGTN English documentary The Lockdown: One Month in Wuhan aroused 
enthusiastic overseas response]’, <http://​news.ycwb.com/​2020-​03/​04/​conte​
nt_​3​0606​399.htm>, accessed 3 June 2021.

CGTN. (2020a). 武汉战疫记: [The Lockdown: One Month in Wuhan], <https://​
www.yout​ube.com/​watch?v=​XU9F​VqwO​4TM>, accessed 31 July 2021.

CGTN. (2020b). 中国战疫记: [The Frontline: China’s Fight against COVID-​19], 
<https://​www.yout​ube.com/​watch?v=​h4lf​p3mv​KAE>, accessed 31 July 2021.

CGTN. (2020c). 武汉二十四小时 [24 Hours in Wuhan], <https://​www.yout​
ube.com/​watch?v=​Df3F​o4be​Ep0>, accessed 31 July 2021.

China Documentary Industry Research Report. (2020).《中国纪录⽚发展
研究报告2020》[China Documentary Industry Research Report 2020], 
Qianzhan Research institute. <https://​pdf.dfcfw.com/​pdf/​H3_​AP2​0200​7311​
3955​2212​9_​1.pdf ?159621​4654​000.pdf> accessed 3 June 2021.

China International Television Corp. (2020). 我们在一起 [We Are Together], 
<https://​www.yout​ube.com/​watch?v=​52bm​U7T0​PcE&t=​1073s>, accessed 
31 July 2021.

Chu, Y. (2007). Chinese documentaries: From dogma to polyphony. New York, 
NY: Routledge.

Chu, Y. (2008). ‘The emergence of polyphony in Chinese television documen-
taries’. In  Sen, K. and Lee, T. (eds) Political regimes and the media in Asia. 
London: Routledge, pp. 249–​269.

CNTV. (2012). ‘广电总局出台《关于加快纪录片产业发展的若干意
见》[The State Administration of Radio, Film, and Television issued Several 
Opinions on Accelerating the Development of the Documentary Industry]’, 
<http://​jishi.cntv.cn/​prog​ram/​jlpp​yzy/​20120​928/​100​206.shtml>, accessed 3 
July 2021.

Curtis, S. (2014). ‘Championing documentary as an empathy machine: Tabitha 
Jackson joins the Sundance Institute’, Documentary Magazine, <https://​www.
docu​ment​ary.org/​feat​ure/​cham​pion​ing-​docu​ment​ary-​empa​thy-​mach​ine-​tabi​
tha-​jack​son-​joins-​sunda​nce-​instit​ute>, accessed 23 May 2021.

Dirks, T. (n.d.). ‘War Films’, Film Site.org, <https://​www.films​ite.org/​warfi​
lms.html>, accessed 15 July 2021.

Dong, Y. and Yu, Y. (2020). ‘外宣媒体的战疫报道与中国国家形象塑造—​ 
以CGTN 为例 [External communication media’s reporting on anti-​pandemic 
campaign and China’s national image building: A case study of CGTN] ’, 传媒 
[Media], 11, pp. 42–​45.

 

 

 

 

 

 

 

 

 

 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.

http://news.ycwb.com/2020-03/04/content_30606399.htm
http://news.ycwb.com/2020-03/04/content_30606399.htm
https://www.youtube.com/watch?v=XU9FVqwO4TM
https://www.youtube.com/watch?v=XU9FVqwO4TM
https://www.youtube.com/watch?v=h4lfp3mvKAE
https://www.youtube.com/watch?v=Df3Fo4beEp0
https://www.youtube.com/watch?v=Df3Fo4beEp0
https://pdf.dfcfw.com/pdf/H3_AP202007311395522129_1.pdf?1596214654000.pdf
https://pdf.dfcfw.com/pdf/H3_AP202007311395522129_1.pdf?1596214654000.pdf
https://www.youtube.com/watch?v=52bmU7T0PcE&t=1073s
http://jishi.cntv.cn/program/jlppyzy/20120928/100206.shtml
https://www.documentary.org/feature/championing-documentary-empathy-machine-tabitha-jackson-joins-sundance-institute
https://www.documentary.org/feature/championing-documentary-empathy-machine-tabitha-jackson-joins-sundance-institute
https://www.documentary.org/feature/championing-documentary-empathy-machine-tabitha-jackson-joins-sundance-institute
https://www.filmsite.org/warfilms.html
https://www.filmsite.org/warfilms.html


170	 jian xu, qian gong and weiwei xu

The Economist. (2020). ‘Geopolitics after Covid-​19: Is the pandemic a turning 
point?’, <https://​coun​try.eiu.com/​arti​cle.aspx?articl​eid=​133​9299​717&Coun​
try=​Alba​nia&topic=​Polit​ics&subto​pic=​Forec​ast&subs​ubto​pic=​Intern​atio​
nal+​relati​ons>, accessed 3 June 2021.

Feng, J. (2021). ‘Twitter’s labels cut likes and retweets for China state media 
accounts: Report’, Newsweek, <https://​www.newsw​eek.com/​twitt​ers-​lab​els-​
cut-​likes-​retwe​ets-​china-​state-​media-​accou​nts-​rep​ort-​1563​080>, accessed 3 
June 2021.

Flusberg, S. J., Matlock, T. and Thibodeau, P. H. (2018). ‘War metaphors in public 
discourse’, Metaphor and Symbol, 33(1), pp. 1–​18.

Freud, S. (1989). Group psychology and the analysis of the ego. New York, NY: Norton 
& Company. 

Gov.cn. (2010). ‘国务院办公厅关于促进电影产业繁荣发展的指导意见 [The 
General Office of the State Council’s Guiding Opinion Regarding Promotion of 
the Prosperity and Development of the Film Industry]’, <http://​www.gov.cn/​
zwgk/​2010-​01/​25/​cont​ent_​1518​665.htm>, accessed 3 June 2021.

Green-​Riley, N. (2020). ‘The state department labeled China’s Confucius programs 
a bad influence on U.S. students. What’s the story?’, The Washington Post, 
<https://​www.was​hing​tonp​ost.com/​polit​ics/​2020/​08/​24/​state-​dep​artm​ent-​
labe​led-​chi​nas-​confuc​ius-​progr​ams-​bad-​influe​nce-​us-​stude​nts-​whats-​story/​>, 
accessed 3 June 2021.

Guo, K. (2009). ‘External communication in China’, Shisu.edu.cn, <http://​www.rcg​
poc.shisu.edu.cn/​_​upl​oad/​arti​cle/​70/​d2/​92e5c​5b84​a52b​0d3c​ba9a​1a72​a6d/​
3177a​dbe-​d605-​4353-​9d8a-​121b9​2b1b​a84.pdf>, accessed 3 June 2021.

Hartmann-​Mahmud, L. (2002). ‘War as metaphor’, Peace Review, 14(4), pp. 427–​432.
He, K. (2020). ‘China’s image problem is worsening globally. It’s time for Beijing to 

consider a diplomatic reset’, The Conversation, <https://​thec​onve​rsat​ion.com/​
chi​nas-​image-​prob​lem-​is-​worsen​ing-​globa​lly-​its-​time-​for-​beij​ing-​to-​consi​der-​
a-​dip​loma​tic-​reset-​147​901>, accessed 3 June 2021.

Horton, R. (2020). ‘Offline: COVID-​19 and the dangers of Sinophobia’, The 
Lancet, <https://​www.thelan​cet.com/​journ​als/​lan​cet/​arti​cle/​PIIS0​140-​
6736(20)31600-​7/​fullt​ext>, accessed 3 June 2021.

Keane, M. and Liu, B. (2013). ‘China’s new creative strategy: The utilization of cul-
tural soft power and new markets’, in Fung, A. Y. H. (ed.) Asian popular cul-
ture: The global (dis)continuity. New York, NY: Taylor and Francis, pp. 233–​249.

Kurlantzick, J. (2007). Charm offensive: How China’s soft power is transforming the 
world. New Haven, CT: Yale University Press.

Li, J., Xiao, B. and Zhang, Y. (2016). ‘中国外宣媒体与外国媒体对中国雾霾
问题报道模式对比研究 —​ 以人民网（英文版）和纽约时报网为例 
[A comparative study on the reporting modes of Chinese media for external 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.

https://country.eiu.com/article.aspx?articleid=1339299717&Country=Albania&topic=Politics&subtopic=Forecast&subsubtopic=International+relations
https://country.eiu.com/article.aspx?articleid=1339299717&Country=Albania&topic=Politics&subtopic=Forecast&subsubtopic=International+relations
https://country.eiu.com/article.aspx?articleid=1339299717&Country=Albania&topic=Politics&subtopic=Forecast&subsubtopic=International+relations
https://www.newsweek.com/twitters-labels-cut-likes-retweets-china-state-media-accounts-report-1563080
https://www.newsweek.com/twitters-labels-cut-likes-retweets-china-state-media-accounts-report-1563080
http://www.gov.cn/zwgk/2010-01/25/content_1518665.htm
http://www.gov.cn/zwgk/2010-01/25/content_1518665.htm
https://www.washingtonpost.com/politics/2020/08/24/state-department-labeled-chinas-confucius-programs-bad-influence-us-students-whats-story/
https://www.washingtonpost.com/politics/2020/08/24/state-department-labeled-chinas-confucius-programs-bad-influence-us-students-whats-story/
http://www.rcgpoc.shisu.edu.cn/_upload/article/70/d2/92e5c5b84a52b0d3cba9a1a72a6d/3177adbe-d605-4353-9d8a-121b92b1ba84.pdf
http://www.rcgpoc.shisu.edu.cn/_upload/article/70/d2/92e5c5b84a52b0d3cba9a1a72a6d/3177adbe-d605-4353-9d8a-121b92b1ba84.pdf
http://www.rcgpoc.shisu.edu.cn/_upload/article/70/d2/92e5c5b84a52b0d3cba9a1a72a6d/3177adbe-d605-4353-9d8a-121b92b1ba84.pdf
https://theconversation.com/chinas-image-problem-is-worsening-globally-its-time-for-beijing-to-consider-a-diplomatic-reset-147901
https://theconversation.com/chinas-image-problem-is-worsening-globally-its-time-for-beijing-to-consider-a-diplomatic-reset-147901
https://theconversation.com/chinas-image-problem-is-worsening-globally-its-time-for-beijing-to-consider-a-diplomatic-reset-147901
https://www.thelancet.com/journals/lancet/article/PIIS0140-6736(20)31600-7/fulltext
https://www.thelancet.com/journals/lancet/article/PIIS0140-6736(20)31600-7/fulltext


‘Telling China’s anti-pandemic stories well’	 171

propaganda and foreign media on China’s smog issue –​ Taking People’s Daily 
Online (English version) and New York Times as examples]’, Research Institute of 
People’s Daily Online, <http://​media.peo​ple.com.cn/​n1/​2016/​0330/​c402​791-​
28238​794.html>, accessed 3 June 2021.

Lu, X. (2003). Documenting China: The documentary movement in contemporary 
China. Beijing: Sanlian Shudian.

Musu, C. (2020). ‘War metaphors used for COVID-​19 are compelling but also 
dangerous’, The Conversation, <https://​thec​onve​rsat​ion.com/​war-​metaph​ors-​
used-​for-​covid-​19-​are-​com​pell​ing-​but-​also-​danger​ous-​135​406>, accessed 20 
May 2021.

Nåls, J. (2018). ‘The difficulty of eliciting empathy in documentary’, in Brylla, C. 
and Kramer, M. (eds) Cognitive theory and documentary film. London: Palgrave 
Macmillan, pp. 135–​148.

Nichols, B. (1992). Representing reality: Issues and concepts in documentary. 
Bloomington, IN: Indiana University Press.

Nichols, B. (2017). Representing reality: Issues and concepts in documentary (3rd ed.). 
Bloomington, IN: Indiana University Press.

Nip, J. and Sun, C. (2018). ‘China’s news media tweeting, competing with US 
sources’, Westminster Papers in Communication and Culture, 13(1), pp. 98–​122.

Nye, J. (2012). ‘Why China is weak on soft power’, The New York Times, <https://​
www.nyti​mes.com/​2012/​01/​18/​opin​ion/​why-​china-​is-​weak-​on-​soft-​power.
html>, accessed 3 June 2021.

Nye, J. (2018). ‘China’s soft and sharp power’, ASPI Strategist, <https://​www.asp​istr​
ateg​ist.org.au/​chi​nas-​soft-​sharp-​power/​>, accessed 3 June 2021.

People’s Daily. (2020). 生死金银潭 [Life and Death at Wuhan Jinyintan Hospital], 
<https://​es-​la.faceb​ook.com/​Peopl​esDa​ily/​vid​eos/​life-​and-​death-​at-​wuhan-​
jinyin​tan-​hospi​tal/​5653​3691​7668​237/​>, accessed 31 July 2021.

Qian, Y. (2013). ‘Crossing the river twice –​ Cinematic re-​enactments and the 
founding of PRC documentary’, in Rojas, C. and Chow, E. C. (eds) Oxford 
handbook of Chinese cinema. Oxford: Oxford University Press, pp. 590–​609.

Rudolph, M. (2019). ‘Navigating the future of independent documentary in China 
in 2019’, MCLC Resource Center, <https://​u.osu.edu/​mclc/​2019/​09/​27/​the-​
fut​ure-​of-​inde​pend​ent-​docu​ment​ary-​in-​china/​>, accessed 3 June 2021.

Seixas, E. C. (2020). ‘War metaphors in political communication on Covid-​19’, 
Front. Sociol., 5(583680).

Shen, Y. and Sun, B. (2018). ‘一带一路’视域下的中国纪录片国家形象传播路
径探析 [Exploration of the communication path for using documentaries to 
promote China’s national image against the backdrop of the Belt and Road 
Initiative]’,中国编辑 [Chinese Editors Journal], 6, pp. 86–​90.

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.

http://media.people.com.cn/n1/2016/0330/c402791-28238794.html
http://media.people.com.cn/n1/2016/0330/c402791-28238794.html
https://theconversation.com/war-metaphors-used-for-covid-19-are-compelling-but-also-dangerous-135406
https://theconversation.com/war-metaphors-used-for-covid-19-are-compelling-but-also-dangerous-135406
https://www.nytimes.com/2012/01/18/opinion/why-china-is-weak-on-soft-power.html
https://www.nytimes.com/2012/01/18/opinion/why-china-is-weak-on-soft-power.html
https://www.nytimes.com/2012/01/18/opinion/why-china-is-weak-on-soft-power.html
https://www.aspistrategist.org.au/chinas-soft-sharp-power/
https://www.aspistrategist.org.au/chinas-soft-sharp-power/
https://es-la.facebook.com/PeoplesDaily/videos/life-and-death-at-wuhan-jinyintan-hospital/565336917668237/
https://es-la.facebook.com/PeoplesDaily/videos/life-and-death-at-wuhan-jinyintan-hospital/565336917668237/
https://u.osu.edu/mclc/2019/09/27/the-future-of-independent-documentary-in-china/
https://u.osu.edu/mclc/2019/09/27/the-future-of-independent-documentary-in-china/


172	 jian xu, qian gong and weiwei xu

Silver, L., Devlin, K. and Huang, C. (2020). ‘Unfavorable views of China reach his-
toric highs in many countries’, Pew Research Center, <https://​www.pewr​esea​
rch.org/​glo​bal/​2020/​10/​06/​unfa​vora​ble-​views-​of-​china-​reach-​histo​ric-​highs-​
in-​many-​countr​ies/​>, accessed 20 May 2021.

Sohu.com. (2013). ‘《舌尖上的中国》海外销售额已达226万美金 [The over-
seas sales of A Bite of China have reached 2.26 million US dollars] ’, <http://​
media.sohu.com/​20130​130/​n36​5081​724.shtml>, accessed 31 July 2021.

Sun, B. (2014a). ‘央视纪录频道国际版简论 [A brief review of CCTV-​9 
Documentary Channel]’, 声屏世界 [Voice & Screen World] ’, 9, pp. 44–​45.

Sun, W. (2014b). ‘Foreign or Chinese: Reconfiguring the symbolic space of Chinese 
media’, International Journal of Communication, 8, pp. 1894–​1911.

Sun, W. (2018). ‘Soft power by accident or by design: If You Are the One and Chinese 
television’, in Voci, P. and Hui, L. (eds) Screening China’s soft power. Abingdon, 
Oxon: Routledge, pp. 196–​211.

Thussu, D. K., de Burgh, H. and Shi, A. (eds) (2018). China’s media go global. 
London: Routledge.

Tobitt, C. (2020). ‘China bans BBC World News TV channel in response to Ofcom 
ban on China Global TV’, pressgazette, <https://​www.press​gaze​tte.co.uk/​chin​
ese-​state-​bac​ked-​chan​nel-​cgtn-​ban​ned-​from-​broad​cast​ing-​in-​uk/​>, accessed 3 
June 2021.

Viala-​Gaudefroy, J. and Lindaman, D. (2021). ‘War metaphors used for COVID-​
19 are compelling but also dangerous’, The Conversation, <https://​thec​onve​
rsat​ion.com/​don​ald-​tru​mps-​chin​ese-​virus-​the-​polit​ics-​of-​nam​ing-​136​796>, 
accessed 3 June 2021.

Voci, P. and Luo, H. (2018). Screening China’s soft power. Abingdon, Oxon: Routledge.
von Hein, M. and Welle, D. (2020). ‘Coronavirus pandemic triggers war of propa-

ganda and disinformation’, LRT English, <https://​www.lrt.lt/​en/​news-​in-​engl​
ish/​19/​1159​048/​coro​navi​rus-​pande​mic-​trigg​ers-​war-​of-​pro​paga​nda-​and-​dis​
info​rmat​ion>, accessed 3 June 2021.

Walsh, N. P. (2020). ‘The Wuhan files Leaked documents reveal China’s mishand-
ling of the early stages of Covid-​19.’ <https://​edit​ion.cnn.com/​2020/​11/​30/​
asia/​wuhan-​china-​covid-​intl/​index.html>, accessed 12 July 2021.

Wang, R. (2020). ‘《武汉战疫纪》全球热播 [The Lockdown: One Month in 
Wuhan well-​received around the world]’, 北京晚报 [Beijing Evening News], 
<https://​tech.sina.cn/​2020-​03-​16/​det​ail-​iimx​xstf​9434​409.d.html>, accessed 
30 May 2021.

Wintour, P. and Thomas, T. (2020). ‘China loses trust internationally over corona-
virus handling’, <https://​www.theg​uard​ian.com/​world/​2020/​oct/​27/​china-​
loses-​trust-​inte​rnat​iona​lly-​over-​coro​navi​rus-​handl​ing>, accessed 13 July 2021.

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.

https://www.pewresearch.org/global/2020/10/06/unfavorable-views-of-china-reach-historic-highs-in-many-countries/
https://www.pewresearch.org/global/2020/10/06/unfavorable-views-of-china-reach-historic-highs-in-many-countries/
https://www.pewresearch.org/global/2020/10/06/unfavorable-views-of-china-reach-historic-highs-in-many-countries/
http://media.sohu.com/20130130/n365081724.shtml
http://media.sohu.com/20130130/n365081724.shtml
https://www.pressgazette.co.uk/chinese-state-backed-channel-cgtn-banned-from-broadcasting-in-uk/
https://www.pressgazette.co.uk/chinese-state-backed-channel-cgtn-banned-from-broadcasting-in-uk/
https://theconversation.com/donald-trumps-chinese-virus-the-politics-of-naming-136796
https://theconversation.com/donald-trumps-chinese-virus-the-politics-of-naming-136796
https://www.lrt.lt/en/news-in-english/19/1159048/coronavirus-pandemic-triggers-war-of-propaganda-and-disinformation
https://www.lrt.lt/en/news-in-english/19/1159048/coronavirus-pandemic-triggers-war-of-propaganda-and-disinformation
https://www.lrt.lt/en/news-in-english/19/1159048/coronavirus-pandemic-triggers-war-of-propaganda-and-disinformation
https://edition.cnn.com/2020/11/30/asia/wuhan-china-covid-intl/index.html
https://edition.cnn.com/2020/11/30/asia/wuhan-china-covid-intl/index.html
https://tech.sina.cn/2020-03-16/detail-iimxxstf9434409.d.html
https://www.theguardian.com/world/2020/oct/27/china-loses-trust-internationally-over-coronavirus-handling
https://www.theguardian.com/world/2020/oct/27/china-loses-trust-internationally-over-coronavirus-handling


‘Telling China’s anti-pandemic stories well’	 173

Wong, B. (2020a). ‘China’s mask diplomacy’, The Diplomat, <https://​thed​iplo​
mat.com/​2020/​03/​chi​nas-​mask-​diplom​acy/​>, accessed 20 May 2021.

Wong, T. (2020b). ‘Sinophobia: How a virus reveals the many ways China is 
feared’, from <https://​www.bbc.com/​news/​world-​asia-​51456​056>, accessed 12 
July 2021.

Worldometer (2021). ‘Coronavirus death toll’, <https://​www.world​omet​ers.info/​
coro​navi​rus/​coro​navi​rus-​death-​toll/​>, accessed 3 June 2021.

Xi, J. (2020). 在中央政治局常委会会议研究应对新型冠状病毒肺炎疫
情工作时的讲话 [Speech at the meeting of the Standing Committee of 
the Political Bureau of the CCP Central Committee on battles against the 
COVID-​19 pandemic],求是 [Qiushi], <http://​www.qsthe​ory.cn/​dukan/​qs/​
2020-​02/​15/​c_​112​5572​832.htm>, accessed 3 June 2021.

Yin, Y. (2014). ‘国际视野下的‘中国故事’—​ 析《舌尖上的中国》[A Chinese 
story from an international perspective —​ Analysis of A Bite of China]’, 今传
媒 [Today’s Mass Media], 22(12), pp. 110–​111.

Zhang, W. (2012). ‘中国纪录片海外传播中的价值观问题 [The issue of the 
value system of the Chinese documentaries in overseas communication]’, 新闻
爱好者 [Journalism lover],10, pp. 43–​45.

Zhang, X. (2010). ‘Chinese state media going global’, East Asia Policy, 2(1), pp. 42–​50.
Zhao, S. (2021). ‘Why China’s vaccine diplomacy is winning’, East Asia Forum, 

<https://​www.eastas​iafo​rum.org/​2021/​04/​29/​why-​chi​nas-​vacc​ine-​diplom​
acy-​is-​winn​ing/​>, accessed 3 June 2021.

Zhou, X. and Zhao, Z. (2013) ‘中国对外报道现状分析与国家形象建构 —​ 
以央视英语新闻频道《中国24小时》为例 [Analysis of China’s inter-
national communication’s current stats and national image building: A case 
study on China 24 on CCTV’s English News Channel]’, 国际新闻界[Chinese 
Journal of Journalism & Communication], 11, pp. 117–​126.

 

 

 

 

 

 

 

 

 

 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.

https://thediplomat.com/2020/03/chinas-mask-diplomacy/
https://thediplomat.com/2020/03/chinas-mask-diplomacy/
https://www.bbc.com/news/world-asia-51456056
https://www.worldometers.info/coronavirus/coronavirus-death-toll/
https://www.worldometers.info/coronavirus/coronavirus-death-toll/
http://www.qstheory.cn/dukan/qs/2020-02/15/c_1125572832.htm
http://www.qstheory.cn/dukan/qs/2020-02/15/c_1125572832.htm
https://www.eastasiaforum.org/2021/04/29/why-chinas-vaccine-diplomacy-is-winning/
https://www.eastasiaforum.org/2021/04/29/why-chinas-vaccine-diplomacy-is-winning/


 

Documentary in the Age of COVID, edited by Dafydd Sills-Jones, and Pietari Kääpä, Peter Lang Ltd. International Academic
         Publishers, 2023. ProQuest Ebook Central, http://ebookcentral.proquest.com/lib/curtin/detail.action?docID=30372880.
Created from curtin on 2023-03-17 06:45:43.

C
op

yr
ig

ht
 ©

 2
02

3.
 P

et
er

 L
an

g 
Lt

d.
 In

te
rn

at
io

na
l A

ca
de

m
ic

 P
ub

lis
he

rs
. A

ll 
rig

ht
s 

re
se

rv
ed

.


